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GET TO KNOW ME

Hi there! My name is Makenna Pickering and I want to share a little bit more
about myself.

I just graduated from the University of Nebraska-Lincoln with a Bachelor's of
Journalism, where I studied Advertising and Public Relations. I also minored
in Business and Global Leadership. 

The ins and outs of social media today, are what light a passion inside of me.
I am always eager to learn and keep up with trends going on in the digital
world. 

On a typical day, you will find me reading the latest Reese Witherspoon
Book Club favorite, rewatching Criminal Minds for the thousandth time, or
going to the dog park with my Australian Shepard.

 To learn more about me and what I do: KEEP READING!
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COLLEGE

I graduated from the University of Nebraska-Lincoln in May of
2021. I received a Bachelor's Degree in Journalism, while studying
Advertising and Public Relations. Over the course of my quick
three years, I also completed minors in both Business and Global
Leadership. To learn more about the work I have done over the
years: KEEP READING! 



WORK EXPERIENCE
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02 03NEBRASKA DIAMOND

Managed all social media for
the company 

Created content calendars to
stay organized and identified

dates to post on Facebook and
Instagram

At my time at Nebraska Diamond, I
learned many things as their Social
Media Intern. Here are some tasks
that I completed on a day-to-day

basis: 

 

HURRDAT MEDIA

Promote content for creators across all
social platforms

Increase searchability and optimization
of creators' content on YouTube 

Create engaging and authentic
newsletters to interact with clients and

employees 

Currently, I have the privilege of learning and
perfecting my craft as a Social Media Intern

at Hurrdat Media. Here are some projects I've
had the opportunity to work on:

 

CHRIST LINCOLN SCHOOLS

Utilize communication skills to
further childrens' learning and

growth on a daily basis
Interact and forms respectful and
appropriate bonds with parents,

children, and colleagues 

I have been a part-time daycare teacher at
Christ Lincoln Schools for a year and a
half and have learned so much. Here are

skills that I have learned that can be
applied to any profession: 
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SKILLS AND ABILITIES05

Ability to work
in a collaborative

setting

Possess excellent
communication
skills that allow

for positive
interaction with
others on a daily

basis 

Familiar with Adobe
Creative Cloud Suite
Including: Photoshop,

InDesign, LightRoom, and
Premiere Pro 

 

Proficient with
Microsoft Office

Including: Word, Excel,
PowerPoint, and

OneNote
 
 

Utilizes internal forms
of communication and

design including:
Canva, Mailchimp, and

SproutSocial
 
 

Experienced in all forms of
social media including:
Facebook, Instagram,

Twitter, Tik Tok, and more 

C
R

E
A

T
IV

E
 P

O
R

T
F

O
L

IO



C
R

E
A

T
IV

E
 P

O
R

T
F

O
L

IO

NOTABLE
PROJECTS

MY BIGGEST ACCOMPLISHMENTS
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01
PROJECT

Sophomore year, a group of my classmates
and I were tasked with creating a top-to-
bottom rebranding campaign for Puma
shoewear. Take a peak at our IMC Plan
Book on the next page! 

PUMA REBRAND



In order to rebrand Puma, an already
established brand, it was vital to our

team to find a target audience that was
right for the brand and once we found
that, we were able to create a strong

campaign moving forward. Read a little
bit about the research we conducted for
Puma in this section of our Plan Book. 
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PROJECT
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02
PROJECT

Junior year, I was personally tasked with
creating a more in-depth campaign of an
already existing brand, focusing on
personal tactics and media promotions
that I would choose to do for a campaign. I
chose the brand Aerie. Take a look at the
media schedule I planned for this
campaign! 

AERIE CAMPAIGN 
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PROJECT

I created media tactics that I thought
would help make this campaign a success.
Including various types of media will help
your brand stand out! 
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PROJECT

During my senior year I participated in a
Marketing class that challenged us to take a

failing, or already failed product and rebrand
and market it to a specific foreign country, 

 utilizing various marketing techniques. To the 
 left and right are some examples of media we

created for the project. 
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MAXWELL HOUSE BREWED COFFEE 
RELAUNCH 
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PROJECT

Through our research we also created a Gannt
Chart that showcases our planned media
schedule over the course of our campaign.
Marketing this product to Sweden, meant that
we had to do in-depth research on what we
could do differently than other coffee brands. 
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04
PROJECT

For my capstone during my last semester
of college, my team and I were challenged
with doing a full-scale campaign for a local
organization. We were in charge of
rebranding and restructuring the
Hospitality Education Foundation of
Nebraska which is a section of the
Nebraska Restaurant Association. To the
left you will see the logos that I redesigned
for our project.
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PROJECT

During this campaign, I was the lead
interactive designer for the project. I
created many presentations that showcased
our research including the SWOT analysis
for the brand and the KPI's that we
utilized for the campaign. 



LET'S WORK
TOGETHER
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EMAIL

makenna.pickering@gmail.com

MOBILE

(402)-613-8508

MAILING ADDRESS

2607 SW 16th, Lincoln, NE, 68522
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